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OBJECTIVE 
To be directly involved in the growth of a company that can leverage my knowledge of digital communication trends, interactive advertising and the media marketplace
SKILLS 


Computer

SQL, ASP, JavaScript, Databases, Microsoft office tools, Java, HTML, XML, Application Development of Macromedia Flash, Salesforce, Adobe Products,  And Cognos.
Engineering

Plant Layout, Statistical Quality Control, DFM, DFA, Reliability, Activity Based Costing, and Ergonomics.
ACHIEVEMENTS
Launched over 2000 successful online advertising campaigns. This entailed learning, training, and selling every rich media product available to advertising agencies and Fortune 500 companies.

Created in house software built on SQL queries combined with asp script that would allow executives to monitor different systems at Atlas DMT. The in program was used by the company’s salesforce for prototyping and forecasting.

Started the Seattle & New York customer service division of Atlas DMT. The work entailed selling new product, creating training material, documenting internal/external processes, and problem solving of respective issues.
WORK EXPERIENCE

Right Media – New York, NY

Account Director









June 2004 -Present

Brands: Avenue A/Razorfish, Digitas, Carat, MPG, OMD, Monster, Starwood

First member of sales force team responsible for growing business from $0 to $10MM in 2007. 

Fostered and maintain strategic relationships with company’s largest billing clients.
Helped build media sales force from 2 to 14 people.

Revenue billed: 04’ – $1 mil, 05’ – $2.5mil, 06’ – $6 mil, 07’ – $10 mil (projected)

Atlas DMT – Seattle, WA/New York, NY

Technical Sales/Specialist







June 2001-Present
Brands: Ogilvy, OMD, Euro RSCG, Monster.com, eDiets.com, and Starwood

Trained new offices (globally) and team members in account, media, production, and traffic responsibilities. 
Technical sales and product executionfor new clients.
Client contact for rich media creation, technical setup, and issue resolution.

Main internal and external contact for all rich media applications, sales, and implementation.
Avenue A Agency - Seattle, WA

Account Specialist, Engineering & Optimization





  June 2000-June 2001
Brands: Fossil, Vault.com, and Sonicnet
Managed daily operations for clients’ online advertising campaigns. 
Served as primary client point of contact for all technical needs and questions.

Collaborated with Media Planners to engineer, optimize and analyze campaigns;  manage creative testing; monitor campaign delivery and site performance; troubleshoot publisher problems; and maintain campaign accounting.

Media Engineer








                Oct. 1999 - June 2000

Brands: Morgan Stanley, MTVi, Forbes, and Gateway

Main technical consultant for client service team, client, and publishers. 

Provided in-depth knowledge regarding media creative, data tracking, and internet ad serving. 


        Created, delivered, and problem solved Avenue A ad materials for clients.

EDUCATION 




University of Washington, 1994 -1999

B.S. Industrial Engineering
ACTIVITIES
Golf, skiing, rock climbing, web design, and jiu-jitsu 
